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AVE : Average Variance Extracted 

CFA : Confirmatory Factor Analysis  

CFI  : Comparative Fit Index 

CR : Composite Reliability 

EFA : Exploratory Factor Analysis 

GFI  : Goodness-of-Fit Index 

HL : Hài lòng 

IMD : Institute for Management Development 

NLCT : Năng lực cạnh tranh 

PTBV : Phát triển bền vững 

SEM : Structural Equation Modeling  

SGK : Sự gắn kết 

RMSEA  : Root Mean Square Error Approximation 

TLI  : Tucker và Lewis Index 

TT : Trung thành 

UNCSD : United Nations Conference on Sustainable Development  

UNCED : United Nations Conference on Environment and Development 

WEF : World Economic Forum 

WCED : World Commission on Environment and Development  
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